


Push it, Read it, Touch it.

Advertising your customers search for.

Rarely will you find media which is so unique that its viewers actually seek it out to use for
their own information and actually become part of the delivery process to others.

Unless you are talking about the stable of media from Airport Media.

Airport Media operate Airport trolleys at major airports throughout Australia and New
Zealand, Booking Boards at International and Domestic Airports, Brochure Distribution at
Airports and Bus Terminals and Kiddy Cruisers throughout major shopping centres across
Australia and New Zealand.

Each is a unique, highly visual media delivery system in its own right but by using a
combination of the Airport Media Stable you will receive reach and frequency not available
in other way within high foot traffic areas.
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Allow your customers to push your Brand

Rarely will you find a Media that your customers search for, spend time with and push
around to show others. Yet that is exactly what transpires when you advertise on 
Airport Trolleys.

At International and Domestic Airport Terminals across Australia and New Zealand you will
find people with this intense, proven involvement with Advertisers. 

Here’s a well known Brand’s point of view:-

To expose how you can capitalise on this proven Brand
Enforcement and Sales Conquering tactic phone
Airport Media Pty Ltd.



Your own highly mobile billboard

These mobile Billboards are sought out by travellers arriving at Airports and in Australia  they
are annually carrying some $58.2 Billion. It’s all there to be spent in Australia. This is your
opportunity to be first to present your products to this cash rich group. 

Airport trolleys are not a new phenomenon they are a tried and proven media. Here are
some others who have successfully used this media :- Vodafone, Burger King, Swift &
Moore, Europcar/Delta, Samsung and Thomas Cook.

Whether you’re a brand owner or retailer you can take advantage of this highly visual creative
media to capture your share of the dollars spent by people travelling within Australia.


